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DEPARTMENT OF MANAGEMENT STUDIES
Academic Year 2019-2020 - Odd Semester g 062019

Ref: IGCE/MBA/2019-20/VAC/01

DEPARTMENT CIRCULAR

Department of Management Studies and IQAC, IGCE in association with
M/s White & Black Digital Marketing organizing “Special Training on Digital
Marketing” Value Added Course for all I MBA students from 24. 06.2019 fo
18.06.2019. Certificates will be issued to all eligible students at the end of the

Course.
Interested students can register their names with the VAC Co-ordinator

Mrs.N.Minipirya on or before 21" June 2019.

“Resource Person: "Mr.V Arunkumar
| i Managing Director
i
M/s. White & Black Digital Marketing |
: |
| | Trichy.
| Venue: MBA. Seminar Hall |
B = f‘f{:‘ e é[
AL ¥
HOD/MBA PM‘?PP"‘L
\
Dr. G. Balakrishnan, M.E, Ph.D,, \V
Cce Principal
Indra Ganesan College of Engineering
« Principal Office IG Valley, Madurai Main Road
o IQAC Co-Ordinator Manikandam, Trichy-620 012.
» HoD/ MBA
o I -Year MBA Students
» Notice Board
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fipproved by AICTE, NewDaothi & Attiliated to Anna finiversity, Chennal

Value Added Course on “Special Training on Dirital Marketin.”

Dr. G. Balakrishnan, ME, Ph.D.,

Principal

Indra Ganesan Coflege of Engineering
1G Valley, Madurai Main Road
Manikandam, Trichy-620 0l12.

SYLLABUS
) '* ' DURATION | DATE |
osvo romcoovmmmw it M
1 Introductxon To Digital Marketing 3 24. 06.2016 2019 N
2 Websnte Planning & Analysis 3 124 06.2019 |
3 ! Search Engine Optimization and Marketmg 3 . 25.06.2019
4 " Social Media Markeing ____ 325062019
5 Web Analytics / Marketing & Sales 3 . 26.06.2019
______, Automation e 3 .
.6 i Display Advemsmg and Video Ad_x_rgx_'nﬁg;rig 1 3 26.06.2019 |
7 | Mobile Marketing / _App Store Optimization 3 27.06.2019.
"8 | Content Marketing & Blogging ) 3 270622019 |
9 | Affiliate Marketing / Email Marketing | 3  28.06.2019 J
10 Influencer Markenng / GTOWﬂl Hacking 3 28.06.2019 |
WofBam_ — __2_?_06&1
S Total Hours i- 30 i
g h
‘r\ L\, .‘ r{} |
HOD/MBA ._ e PRINCIPAL
\. 4 J
pY
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VAC PROGRAM- Special Training on Digital Marketing
Dr. G. Balaknshnan, ME., Ph.D.

S.No. Reg.No Student's Name l Year/ Branch HL‘é Principal
— e S —~Indra-Ganesan College of Engineering
1 811218631001 | ANTHKUMARS f 11 MBA 16 Valley, Madurai Main Road
2 811218631002 | ARUNACHALAM.C 1 IIMBA  Manikandam, Trichy-620 012.
e | 1 MBA
3 11218631003 ARUN KUMAR.G l It
b R . c
4 811218631005 BHARATHI PRIYAR HMBA
5 811218631006 CHELLAMMALM | I MBA
g _;._....... T_ — P A - - - pr——
6 81121863100? CHINDRALLAV I MBA
7 gz~1:1121s'531003| DHANISHKA.R [ MBA
| 8 | 811218631009 | DHANUSUYAT | R |
|9 | 811218631010 EBINRALA It MBA

B '“*LW"_'"WW_‘“ AKK | I MB
10 | 811218631011 | ELAKKIYAS I MBA

11 | 811218631012 G GOMATHLM 1 MBA
mﬁmmgsgima | GOPALA KRISHNAN.A | I MBA
13 811218631014 ] JENIFERM © IMBA

|14 811218631015 | JESSIEJENIFERE | UMBA i

157 811218631016 | JOTHIKAR ' I MBA ]
16 811218631017 | JULYANAMARY.S 1l MBA "'
17 811218631018 | KARPAGAM.S "TIMBA

U Y —— Bl S— ; 2
18 911218631019 | KARUNANIDHLP I MBA

19 ] 811218631020*:;RUTHEG_;.‘S_M ] 11 MBA

720 | 811218631021  KUMARESAN.G | T MBA

; 21 811218631022 MANIVELM | T MBA

22 811218631023 MURUGAN.N I MBA

T 23 | 811218631024 MUTHUKRISHNANY HMBA F
L 811218531025]N55mﬁém T mMBA

25 815.213631029 PRAVEEN KUMART ‘TIMBA
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’r SNo.'  Reg. No | Student's Name | Year/ Branch ]
26 81121363103?5U5HPANJAL: B ] IIMBA
R e S S
| 28 811218631034 ’ RANJITHA.A ' 1 MBA 7
29 811218631035 | RENUKAM IIMBA |
] I MBA T

30 | 811218631036 ' SADAM HUSEN H

31 811218631037 | | SANGAVLK I MBA

32 811218631038 SATH!SH s o 1l MBA
33 | 811218631039 |sHomanaA | uMBA |
3 suzseaion | sopHiaEscRADERG | UMBA N
1 35 817215_631041 SUBA.P O TTTTTIIMBA
36 811218631042 SUBALAKSHMI M [ T3 V- S —
37 811218631043 | suNTHALC | i MBA
Lﬂif? 811218631044 | SUNDHARRK i MBA .
39 | 811218631046 | SURYA. K Y —
Ho | IIMBA -

40 5811218631047 VIIAY BHARATH.D

41 | 811218631048 ] YOSIVA SAHAYA RANL. A | I MBA j
~ IMBA |

i
f
-
i
!

el L

| 42 :811218631049 SAKTHIVEL.P

O+ & v
VAC Coo('dinal.for HoD/MBA

Dr. G. Balakrishnan, ME., Ph.D,
Principal
Indra Ganesan Collega of Engineering
IG Valley, Madurai Main Road
Manikangdam, Trichy-620 012.
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Report on Value Aggg_ d Course

Title: | Special Training on Digital Marketing

N | Mr.V.Arankumar
eSOUrce
Person | m > - - -
' M/s White & Black Digital Marketing
‘"fnchx - 3 . maa
"Date of conduct from : i I'24.06.2019 !' To: | 28.06.2019 ! Duration: _E 30 Hours
Organized Department :} MANAGEMENT STUDIES
! Participant Year: | 2 Year MBA TNo. of Students Registered :f 42 |
. Venue: 1 MBA Seminar Hall&

Sample Photo i N "

VAC Coordindtor HoD/MBA

r/'

» //"-

Dr. G. Balakrishnan, M.E, Ph.D,
Principal
Indra Ganesan College of Engineering
IG Valley, Madurai Main Road
Manikandam, Trichy-620 012.
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- Report on Value Added Course -

Title: Special Training on Digital Marketing

| Mr.V.Arunkumar
Resource Person: MD

M/s White & Black Digital Marketing
Trichy.
' Date of conduct from : ; 24.06.2019 l ~ [To: 128.06.2019 | Duration: ; 30 Hours

| Organized Department : ! MANAGEMENT STUDIES N
E ?&&”I&"nﬁa’n?‘iear 2 Year MBA " T'No. of Students Registered : j?‘z“
Venue:  MBA — Semmar Hall -

" Outcome of Value Added Course (V AC): At the end of the Course, Students can able to to i
¢ (Creating a successful digital marketing strategy ;

Gaining insight into search engine operations. |

Overview of Microsoft AdCenter ;

Techniques for achieving high user engagement on social media

Analyzing and gaining insights from website data

Familiarizing thh dlﬁ'erent ad formats for video advertising.

Assessment Process S

. Studcnts,\_who are securing more than 70% on total score and secured more than 75% in
attendance is eligible to receive the certificate for the VAC course conducted
¢ Total Score = (0.5 *Attendance in VAC out of 100 percentage + 0.5 *Test mark in VAC out of

100 marks)

~ |

% ﬁ n‘{() !L’f"
VAC Codrdinftor HoD/MBA P#i’.jgipa:

Dr. G. Balakrishnan, ME, Ph.D,,
Principal
Indra Ganesan College of Engineering
1G Valley, Madurai Main Road
Manikardam. Trichy-620 012.
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Name of the Student : u;u:mﬁan‘ N @ Year/Sem: J} v B4
[

AU Register Number: £0)2 eb31 6253\
Value Added Course on “Special Training on Digital Marketing”

e

1. The customer review of a product ef an E-Commerce website. ;

a)Awareness about the brand ﬂ\::armess about the product Dr. G. Balakrishifian, M.E., Ph.D,

¢)Experience the product d)Both a&c Principal

2.The main objective of digital marketing is to ___buying relevanindra Ganesan College of Engineering
keyword and Paid search marketing is about bidding IG Valley, Madurai Main Road

rue b)False ¢)May be d)May not Manikandam, Trichy-620 012.
3, People who had earlier visited the site is___Customising advertisement to.
@bearch retargeting b)Contextual marketing

c)Remarketing djNone

4. This aims at influencing users who have begun their research on search
engines, butnot needed that they have visited a brand site.

a)Contextual marketing {)Search retargeting

¢)Remarketing d)Both a&b

3. Which platform can be used by advertisers and purchase ad impressions
across adexchanges?

-

a) derand-side platform @upply side platform
C)Ad network )None
6. Real-time bidding is a form of programmatic buying
rue b)False c) Partially True  d) None
. Which capabilities are offered by Web Content Management Tools?
@eﬂh‘aﬁzed version control b)Simplification through templates
c)Integration with enterprise applications  d)all
8. Which design approaches help in building sites that are optimized for
variousscreen sizes?
a)Mobile optimized design b)Responsive web design
c)Progressive enhancement daptive web design
9. Site designing for mobile is véFy similar to the web
a)True PHalse ¢)May be  d)May not
_ 10.Profits related to a new product in its introductory stage of profit related
~to newproduct
negative B.positive C.higher D, declining
1. classified by decoding, feedback, encoding and response are
together incommunication process.
communication tools  B. communication channels
C. communication parties D. communication function
12. Product development comes from___ source of
idea.A.internal sources  B.external sources
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Name of the Student : Sk P &,%f Year/Sem:T Mgs

AU Register Number: g4 13186310y
Value Added Course on “Special Training on Digital Marketing”

MCQ QUESTIONS (25X4 = 100 Marks)

1. The custemer review of a product op-an E-Commerce website s

a)Awareness about the brand wareness about the product Dr.G. Balak::lsrll:::n, ME. PRD.

c)Experience the product d)Both afc Indra Ganesan College of Engineering

2.The main objective of digital marketing is to ___buying relevant IG Valley, Madurai Main Road
keyword and Paid search marketiag is about bidding Manikandam, Trichy-620 012.
?;me b)False c)May be d)May not

3, People who hiad earlier visited the site is___Customising advertisement to.

. a)Search retargeting b)Contextnal marketing
@Remarketing d)None

4. This aims at influencing users who have begun their research on search
engines, butnot aeeded that they have visited a brand site,

a)Contextual marketing b)Search retargeting
emarketing d)Both a&b
- Which platform can be used by advertisers and purchase ad i impressions

» across adexchanges?

£) demand-side platform b)supply side platform
c)Ad network d)None
6. Real-time bidding is a form of programmatic buying
rue b)False c) Partially True  d) None
- Which capabilities are offered by Web Content Management Tools?
entralized version control b)Simplification through templates
c)Integration with enterprise applications  d)all
.. 8. Which design approaches help in building sites that are optimized for
) *~ yariousscreen sizes?
@\/mblle optimized design b)Responsive web design
¢)Progressive enhancement d)Adaptive web design
9. Site designing for mobile is very similar to the web
a)True ?ske c)May be  d)May not
10.Profits refited to a new product in its introductory stage of profit related
to newproduct
A. negative @fositive C.higher  D. declining
11, ______classified by decoding, feedback, encoding and response are
together incommunication process.
communication tools  B. communication channels
. communication parties D. communication function
12. Product development comes from__ source of
idea.A.internal sources  B.external sources
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Name of the Student : mem M Year/Sem: E MERA

AU Register Namber:&{| 2.1 8431013 S g "‘\‘\.‘I
Value Added Course on “Special Training on Digital Marketing” / / il /

1. The customer review of a product gn an E-Commerce website.

a)Awareness about the brand wareness about the product

¢)Experience the product d)Both a&c

_ buying relevanP" G. Balakrishnan, Mg, Php,

2. The main objective of digital marketing is to
Principal

keyword and Paid search marketing is about bidding o
b)False c)May be  d)May not Indra Ganesan Colleg? of Engineering
3. People who had earlier visited the site is Customising advertise gﬂg% Madurai Main Road
(@Bearch retargeting b)Contextual mfia‘mg afukandam, Trichy-620 022,
¢)Rem arkcting d)None

4. This aims at influencing users who have begun their research on search
engines, butnot needed that they have visited a brand site.

2)Contextual marketing b)Search retargeting
emarketing d)Both a&b
» Which platform can be used by advertisers and purchase ad impressions
across adexchanges?

.- a) demand-side platform b)supply side platform
©)Ad network d)None
- Real-time bidding is a form of programmatic buying
Qﬁ: b)False ¢} Partially True ~ d) None
. Which capabilities are offered by Web Content Management Tools?
tralized version control b)Simplification through templates
¢)Integration with enterprise applications djail
8. Which design approaches help in building sites that are optimized for
variousscreen sizes?
2)Mobile optimized design b)Responsive web design
c)Progressive enhancement @ﬁlaptive web design
9. Site designing for mobile is very similar to the web
a)True alse c)May be  d)May not
10.Profits relsted to a new product in its introductory stage of profit related
to newproduct .-
A. negative @ positive C.higher D. declining
i1, classified by decoding, feedback, encoding and response are
R together incommunication process.
A, communication tools unication channels
C. communication parties IV, communication function
12. Product development comes from___ source of
idea.A.internal sources  B.external sources
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M S 1 LA N’ ari, IIKH’ 0012-
VACPROGRAM  Special Traing on Digital Marketing
oy S s R = e
DATE: ' DATE: | DATE: | pare; | par
e RegNo | StudentsName | Year/ ' 24.06.19 25060 260619 27.0619 | 28.06.19 _NO-OF  SIGNATURE

R O T———""| SESSIONS | OFTHE

| FN AN | FN (AN FN AN! N | AN | BN AN | ATTENDED ~ STUDENT
NSES T o e e P ey S 7 - - e i LY | S =

gy Bze00 | Amamars ijhiea | % B T N 3 &

2 | su2s631002 | ARUNACHALAM.C | L2 :

3 ' 811218631003 | ARUN Kl_)MAR.G

$ 1 BU2II00S  puamatipRvAR .
C5 T enaissions | chewammaim |
o BI218631007 | CNORALAY 4_‘L 2l
]| 811218631008 | oHaNsHKAR J EPRN
L. | 811218631009 ouanusUvAT — ol ey ] dod 1 4 Yo |
2| BU218631010 | coNRAIA —eoba O 2 C Ny T2 T Lok
L9 Tarmasession | enaoas Bl AR e g ey fo 2 N AT
1| su218631012 (COMATHIM __  TTli/MBA ERVE RN LZboged 31 TR
. GOPALA Li/MBA ‘ ! | ’
811218631013 L s . r 7 i/ | /l/ / ! L ok /
v {suamson eweem T s L TR Al T 71 7]
o | SUNWOLS | eSS senrERE (M Lp [ aie T4 [ AT, T 7 L7 |
L 55 anassesions | oma — e Ll e Tl T T AT
. 16 811218631017 | JULIYANA MARY.S | /MBA - ' ‘ rid
T v e S PR 117
18 | siaiseaons ARUNANIDHLE  lMpa | PN P AP VErRY, .
L 19 | s1u1218s31020 T MR o A g1 Al o LA |
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Or. G. Balakrishnian iz, pp p,
Printipal

COLLIESGE o NG 8 N ES B R ) N G Idra Ganesan
nmchmeaoou
a

College of Engineering
Madural Maln e m.’kut i 1
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e . ==
| I | Attendance Details VAC-MCQTEST | QVERALL ‘
|
e B B e i -
| Session | Mark(100)  Correct | Mark(100) | go0, ofB) |
el o Attended | (A) Amvers | @ | T -
1 | 811218631001 | ANTHKUMAR.S 1/MBA ! 100 19 76 - 88 .
2 311218631007 ARUNACHALAMLC CW/MBA L T %0 LT AR i . e
o wé_uusgnbps | ARUN KUMARG ] l_i[_biliA'f:___ 30 100 T3 U " S—
& #11218631005 | HARATHI PRIVAT VLT o | N N
5 811218631006 1 CHELLAMMAL M | WMBA | 30 100 L. ) e |
& 811218631007 | CHINDRALLAV L O I 8 9 1
I 811218631008 | DHANISHKA.R 1I/MBA 30 100 il 1 84 =103 r’
s 3 ’—31‘{5;&85‘3—100?_; DE;NUSOYXT — —_:‘MTI-/'MB'A . 100 T . 80 _—"35_“1
0 ! suasenow0 |emwewa liMBA 3 L S A ]
10 _\mz_s_ssmn"'? ELAKKIVAS /MBA | 30 160 S 21 f 84 92 |
[ 811218631012 " GOMATHIM ] iI/MBA s 100 A S R e
12 1—35.1348631_01_3._..GOBMKE'E'_*EAM.__ L N T T i " i
13 ] 811218631014  JENIFERM SRR R B - 88 ) 89
% ¢ BL2IGIONS | JESSENFERE | Ti/MBA 27 | % 2 | B & |
15 | 811218631016 | JoTHIKAR ] nMBA | T 33 90 23 | 92 91
16 ' 811218631017 | JULYANAMARYS TuMBA T 3T e 24 T T 98 |
| 17 | 811218631018 | KARPAGANIS U/MBA | 30 B L T R %2
18 811218631019  KARUNANIDH.P e | J/MBA | O . 22 88 8 |
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Dr. G. Bahkfi%hnan M.E, Ph.D,,

Principal

Indra Ganesan College of Engineering
IG Valley, Madural Main Road

19 811218631020 'xmumle.as o Il/MBA 1 _§_0 ______ 22 88 [ _'94_ B
L 20 | 811218631021 .KUMARES;\N 6 m MT _Il/MBAh 30 | 100 3 _ % 95 mJ
21 | 811218631022 | MANIVELM - 11/MBA 27 90 21 L T8 87
22 811218631023 'MUFUE&NE | limMBA ™ . n & n 88 8 _j
23 SL1218631024 | MUTHUKRISHNANY | i/MBA | " 27 9% | 2l N A
24 811218631025 _NEELAMBARIL _ . TjMBA 30 10 T 8 | e
| 25 1 811218631009 PRAVEEN KUMAR.T T ll—fﬁBﬂm_ T T g - I T
| 26 | 811218631030 PUSHPANJAL, B __q_; /MBA | 30 __L‘ _ n__g_fo;fh_*_z}:_ & %2
27 811218631032 'RAJESHWQRI R H/MBA .| 27 | 0 f o0 80 | 85
. %8 | 811218631034 | RANUTHAA [ H/MBA. 24 | 80 LA s . 82
.29 ___311213631035 RENUKA.M ~ 1I/MBA 30 100 ) 80 7 90
30 811218631036 _SADAMMUSENH | 1i/MBA 30 | 100 19 | 76 g
o1 | 811218631037 | SANGAVIK o uMBATTTTTR T 00 ig : 2 86 1
|32 7811218631038 | saTHisHS _ | WMBATIT TR T yge gy |8 7 e
.33 | 811218631039 SHOBANAA | I/MBA | 30 | 100 20 80 90
= 811218631040 | § SOPHIAESCRADERG | I/MBA™| " 36 1T Tygp BT T -
35 | 811218631041 |SueAp ] 1I/MBA 30 _ 100 20 80 90
'+ 36 | 811218631042 | SUBALAKSHMLM | 1i/MBA 7T T 19 3 83
5o e [sumasc T w8 |
38 811218631044 suwmmax | IymBA 30 100 | 30 80 E N
39 suia1se3t0as (SURYAK _  /MBaA 30 100 | I8 N
| 40 | 811218631047 | VuiavE BHARATH.D _1/MBA O 0 T 80 T e
| 41 811218631048 | YOSIVA SAHAYA RANL A /MBA | 30 __ oo | T 80 S50
! 42 Bl{_Z}_SG_S_ﬂlEA_le SAKTHIVEL.P ] __mH/MBwa_W 27 90 P19 ] 76 ¢ 83
2
Y 4
| (ORI <
VAC Coofdinstor oD/MBA
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Madurai Main Hoad (NH-‘lSB),Manlkandanl.Tlruchirapaili- 620 012
Approved by AICTE, NewDelhi & Affiliated to Anna University, Chennai

CERTIFICATE OF COMPLETION
This is to certify that Mr/Ms EBIN RAJ A of Il Year has successfully completed

the Value Added Course “Special Training on Digital Marketing” Conducted

by Department of MASTER OF BUSINESS ADMINISTRAT] ON from

24.06.2019 to 28.06.2019 during the Academic Year 20] 9-2020.

J//-
o

Dr. G. Balakrish nan, M.E, Ph.p,

Principal mﬂr’“
HoD /MBA Vet e o Enginesing PRINCIPAL

Manikandam, Trichy-620 032,
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Appr:rved by A"lc'l' y NewDelki ﬁ Affiflated tnminna University, Chennal

the Value Added Coyrse “Special Trainine on Digital Marketing " Conducted

by Department of MASTER OF BUSINESS ADMINISTRAT ION  from

24.06.2019 to 28.06.201 9 during the Academic Year 2019-2020

Dr. G. Balal{rishnan, M.E, Ph.D,

Principal o
HoD / MBA e Vel Mot e ncecing PRINCIPAL

Manikandam, Trichy-620 012,
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Approved by AICTE, Newhairs Affiflated to A University, Chara

CERTIFICATE OF COMPLETION

This is to certify that Mr/Ms KARPAGAM S of Il Year has successfully completed
the Value Added Course

Dr.G. Bafakﬁéﬁnan, ME, Php,

ndra g Principal ‘ﬁ%—}'ﬁ"a‘“
fa Ganesan Cofj, inear:
H oD / MBA ﬁVaﬂez';w;;ﬁ?himn::mg P RIN CI P A
anikanda ;

m, Trichy-620 012,




hLESE O
& 1]
Approved by AICTE, NewDelh} 5‘:

the Value Added Course “Special Training on Digital Marketing” Condycted

Dr. G, Balakrishnan, ME, Php, m“ S
Principal )
indra Ganesan College of Engineerin,
IG Valley, Madurai Main Road ’ PRINCIPAL
Manikandam, Trichy-620 0312




Ganesan

= E:Nt:-zume:e:mxm =
Maln Roau {Nﬂﬁsﬁi,manikanﬁam.Tirnchirapall‘t' 820 012
oved by AICTE, NewDelhi & Affitiated to Anna University, Chennai

CERTIFICATE OF COMPLE

raining on Digital M, arketing " Conducted

2V Departmeny of MASTER OF BUSINESS ADMINISTRATY ON  from

24.06.2019 to 28 06.2019 during the Academic Yeqy 2019-2020

Dr. G. Balakrishrfan, M, PhD,

Principal ' . ;-;‘
Indra Ganesan College of Engineering P R[ N CIPAL
IG Valtey, Madurai Main Road

Manikandam, Trichy-620 012.



ENGINEERING

Madurai Main Road (NH 45B).Manikandam.Ti chirapalli- 620 012
Approved by AICTE, NewDelhi & Affiliated to A

CERTIFICATE OF COMPLETION

This is to certify that Mr/Ms MURU. GAN.N of IT Year has successfully completed

the Value Added Course “Special Training on Digital Marketino” Conducted

by Department of MASTER OF BUSINESS ADMINISTRATION from

24.06.2019 to 28.06.2019 during the Academic Year 20] 9-2020.

Dr. G. Balakris l{l\mhﬂ.,

Principal

Indra Ganesan Coflege of Engineering

HoD / MB ' 4 IG Valley, Madurai Main Road PRI NC IPA L

Manikandam, Trichy-620 012.




	f609b9e7f949b26c7850fc3308003b6fda344d115cae2e86c648e21bed570c4a.pdf
	d35d80e887e51e9085bbf68c43695317b58a78e63ebc525b6e7e77537931409f.pdf
	Academic Flexibility (30)
	Table of Content


	f609b9e7f949b26c7850fc3308003b6fda344d115cae2e86c648e21bed570c4a.pdf
	d35d80e887e51e9085bbf68c43695317b58a78e63ebc525b6e7e77537931409f.pdf
	d35d80e887e51e9085bbf68c43695317b58a78e63ebc525b6e7e77537931409f.pdf

	f609b9e7f949b26c7850fc3308003b6fda344d115cae2e86c648e21bed570c4a.pdf
	d35d80e887e51e9085bbf68c43695317b58a78e63ebc525b6e7e77537931409f.pdf




